


1. MACHHOPT ®OHJA OHEHOYHBIX CPEACTB

1.1. ObsacTh NpUMEHEHUA

®onn  onenouyHsix cpeacts (GOC) — HeoTbemiieMas dacTb pabouei
IpOrpamMMbl  JUCIHUIUIMHBL «SI3BIK JEJIOBOrO OOIIEHUS! (QHIIMICKUN S3BIK)» U
MpeIHa3Ha4YeH ISl KOHTPOJIS U OLEHKH 00pa30BaTENbHBIX JTOCTUKEHUN CTYJCHTOB,
OCBOMBIIMX ITPOrPAMMY JTUCIUTIINHBI.

1.2. Hean u 3aga4u GoHAA OLIEHOYHBIX CPEACTB

Henp ®OC — yCTaHOBUTH COOTBETCTBUE YPOBHS MOATOTOBKHA OOYYaIOIIETOCs
tpeboBanusim  OI'OC BO wmaructparypa 1O HalpaBICHUIO TOATOTOBKH
45.04.02 JIuHrBUCTHKA, YTBEPKICHHBIM IPUKa30M MHUHUCTEPCTBA HAYKU U BBICIIETO
oOpazoBanus Poccuiickoit ®enepanuu ot 12 abrycra 2020 roma Ne 992
(c U3MEHEHUsAMH W  JONOJHEHHsIMH) U IIpodeccuoHambHBIM  CTaHIApPTOM,
yTBepKIeHHbIM [Iprkazom MuHHCTepCcTBa TpyJda W COLMAIbHOM  3aIUTHI
Poccuiickoit ®enepanuu, «llegaror (memarormdeckasi AedaTeIbHOCT, B cdepe
JOIIKOJIBHOTO, HAYaJIbHOTO OOIIEro, OCHOBHOIO OOINEro, CpeaHero oOIero
oOpa3zoBaHus) (BocmuTareiab, YyuuTedb)» OT 18 okTabps 2013  Ne  544u
(c u3MeHeHUsAMH U jaonojHeHusiMu), «llemaror pomosHUTENBHOTO 00pa30BaHUS
JeTeit 1 B3poCbix» oT 22 ceHTsiops 2021, No 652H.

1.3. Ilepeyenbr KommereHuMH, (GOpMHpPYEMBIX B IpoLecce OCBOCHUS
OCHOBHOI1 00pa30BaTe/IbHOI POrPaMMBbI

[Ipouiecc ocBoeHUs: AUCIHUILUIMHBI HAaNpaBJIeH Ha (DOPMUPOBAHHE CIEAYIOIIMX
KOMITETEHLIUI Y MHIUKATOPOB UX JOCTUKEHUS:

Kox mo ®I'OC BO NHaukaTop 10CTHKEHUS
[1K-3 Cnocoben obecrieunts Mexbs3bikoBoe | [1K-3.1. Hcnons3yer METOJIUKY
MEXKYJIbTYpPHOE B3aUMOJICHICTBHE B YCTHOM U HpeAnepeBoJYeCKOro aHanmm3a TEKCTa,
nuchbMeHHOU (hopMax B opULIMaIbHOM, CIOCOOCTBYIOIIYI0O ~ TOYHOMY  BOCIIPHUSITHIO
Heo(umansHO! U MpoecCUOHaNbHON cepax | MCXOIHOTO BhICKa3bIBaHUS.
oOLIeHHUS. [IK-3.2. Omnpenenser cTpaTeruid U CHOCOOBI

nepeBoJa B 3aBUCUMOCTH OT TOCTaBIIEHHOM
3a/1a4u, CTUJIS ¥ J)KaHpa MTPOU3BEICHUS.

[IK-3.3. Hcnonp3yer BHIbl, MpUEMBI U
TEXHOJIOTHHM TEpeBOJa C YYETOM XapakTepa
MepeBOAMMOro TEKCTa W YCIOBUM IepeBoja
TS JIOCTH KEHHS aJI€KBATHOCTH u
SKBUBAJIEHTHOCTH MEPEBO/IA.

[IK-3.4. OcymiecTBisieT NUCBMEHHBIM U
YCTHBIM ~ TOCNIEIOBATENbHBIM  MEPEeBOJ €
COOIIOACHHEM JIEKCHYECKON DKBHBAJICHTHOCTH,
rpaMMaTHYeCKOH, CUHTAaKCHYECKOM i
CTHJIMCTHYECKOMN HOPM, a TaKxKe
TEMIOPATBHBIX XapaKTePUCTHK YCTHOTO
HCXOJHOI'0 TEKCTA.

T1K-3.5. Brnangeer HaBBIKAMU CTHIJIMCTUYECKOTO
pEIAKTHPOBAHUS nepeBoja TEKCTOB




Pa3JIMYHBIX )KaHPOB.

[IK-3.6. Bnageer ¢dopmamMu HalMOHAIBLHOTO
pEYEeBOro ITUKETA HA U3y4a€MOM MHOCTPAHHOM
SI3BIKE W MPABUJIAMU TTOBEJICHUS ITEPEBOYNKA B
pa3IMYHBIX CHUTYyalMsIX YCTHOTO TNIE€peBojia
(COTpOBOXKIEHHE  TYPUCTUYECKOW  TPYIIIbI,

obecrnieueHue JIETOBBIX MIepPEroBOPOB,
obecrieueHre  MEPEroBOpPOB  O(PHUITMATBHBIX
JIeTIeTaIyi).

1.4. Dranbl ¢GopMUpOBaHMA KOMIETEHUHI M CpPeACTBA OLCHUBAHUA
YPOBHSI UX ¢)OPMHUPOBAHHOCTH

KOHTpOJ’IbHO-OIIeHO‘IHI)Ie

Jranbl popmupoBaHusa KomnereHun | Komnerenuun
cpeacTna / ¢cnocod OneHMBAHUS

Tema 1. Making your way I1K-3 YCTHBII ~ OIpOC,  BBIIIOJIHEHHE
NPAaKTUYECKHUX 3aaHUH, HallCaHue
CaMOCTOSITEIIbHBIX PA0OT.

Tema 2. Selling is what it’s all about [1K-3 Omnpoc (YCTHBII/IMCbMEHHBI ),
npoekTHass paboTa, Mpe3eHTaIus,
JIOKJIaJI, TCCTUPOBAHHE

Tema 3. Making the product [1K-3 BrITiosTHEHNE TECTOB IO TEMAaTHKE
ypOKa, MOJrOTOBKA MPE3CHTAIHH,
YCTHBIW OIPOC, TOKJIabl

Tema 4. Financial matters [1K-3 VYeTHBIE  ompoc,  BBINOJIHEHHE
MPAKTUYCCKHUX 3aJJaHWI, HAITUCAHHE
CaMOCTOSITENILHBIX PadoT.

Tema 5. Global concerns I1K-3 Omnpoc (YCTHBIH/IMCHMEHHBII),
NpoeKTHass paboTa, Npe3eHTauus,
JOKJIaJ], TECTHPOBAHHE

Texkyuias arrecranus I1K-3 KontponbHas padota

IIpome:kyTOYHAs aTTEeCTALUA I1K-3 3auer

1.5. Onucanue nokaszaresae (POPMHUPOBAHNS KOMIIECTECHIMMT

Ko koMnereHuun Pe3yabTaThl C)OPMHPOBAHHOCTH

I1K-3 3HaeT: MUCKYPCHUBHYIO W COLMOKYJIBTYPHYIO CHEIU(PUKY AETOBOTO U
MPOECCHOHAIBHOTO B3aMMOJICHCTBHS; 3aJa4d YCTHOW M THCHMEHHOU
peurn B cdepe HHOS3BIYHONH MpodecCHOHATFHON KOMMYHHUKAIINU;
MPUHIIUITBI aJIEKBaTHOM WHOSI3bIYHOMN npodeccuoHaTbHOMN
KOMMYHHKAIIMM; JECKPUIITOPBI BCEX YPOBHEH  0OIIeeBPONEHCKUX
KOMITETCHIIMM BIIQJICHUSI WHOCTPAHHBIMHU SI3bIKAMU IS aJICKBaTHOTO
nondopa TEKCTOB W COCTABIICHUS YIPaKHEHUH Ui THCHMEHHOTO U
YCTHOTO TEPEeBOJIa; CTPATETHUIO W CIOCOOBI TIEPEBO/Ia B 3aBHCHMOCTH OT
MOCTaBJICHHOM 3a7]auM, CTUJIS U KaHpa MPOU3BEICHHUS.

VYwMeer: pemath CTaHIApTHBIE 3a7adud B cdepe npodecCHoHATHHOU
KOMMYHHUKAIIMM HAa UHOCTPAHHOM SI3bIKE; MCIOJIb30BaTh OCHOBHBIE BUbI
WHOSI3BIYHOM  CJIIOBAPHO-CIIPABOYHOM  JIMTEPATypbl C TPUMEHEHHUEM
WH(HOPMAIIMOHHO-KOMMYHHUKATHBHBIX TEXHOJIOTHI; OCYLIECTBIISTh
MMMCbMEHHBIA M YCTHBIN TOCJIEIOBATEIBHBIN TEPEBOM C COOIIOJCHUEM
JIEKCUYECKOW DKBUBAJICHTHOCTH, TPAMMATHUYECKOW, CHHTAKCUYECKOU U
CTWJIMCTUYECKOW HOPM, a TaK)K€ TEMIOPAIbHBIX XapaKTEPUCTUK YCTHOTO
HMCXOJHOTO TEKCTA.




Brnaneer: HaBBIKaMU MEXbSI3bIKOBOTO u MEXKYIJIbTYPHOTO
B3aUMOJICKCTBUSL B YCTHOM M TMHUCbMEHHOW (opmax B oduIManbHOM,
HeopUIMATLHOW W TPo(ecCHOHANBHOW cdepax oOImeHus; HaBbIKAMU
nyOJIMYHON peyu; HaBbIKAaMHU OLIEHKH KayecTBa YCTHOTO M MHCbMEHHOIO
NepeBo/ia, HaBBIKAMHU OOBSICHEHUS OHMIMOOK B TEpEeBOJIE C ONMOpPOM Ha
COOCTBEHHBIM IEPEBOIYECKUN OMBIT M TEOPUIO IEPEBOJA; HABBIKAMU
CTWJINCTUYECKOTO PENAKTUPOBAHMS IE€PEBOJIA TEKCTOB  PAa3IMUHBIX
KaHpoB; (opMaMu HALMOHAIBHOTO PEYEBOr0 JTUKETa HA H3y4aeMOM
MHOCTPAaHHOM  SI3bIKE€; HaBBIKAMM CAMOCTOSTEIBHOM paboThl IO
COBEpIICHCTBOBAHUIO 3HAHUH MPO(ECCUOHATLHOTO HHOCTPAHHOTO S3bIKA,
npUeMaMH CaMOpa3BUTHS M caMoOpealu3alii B NMPO(ecCHOHANBHOW U
JIpyrux cepax AesaTeabHOCTH.

1.6. Kpurepuu oueHUBAHHMSI KOMIIETEHUMHA HAa Pa3HbIX IJTanax Hux
(¢popMupoBanusn

KonunuyectBo
Bup yueOHoit padoTbl 0a/1;10B
00 | 0390 | 390
IIpakTHueckue 3aHATHS - 40 -
TecToBbIil KOHTPOJIb - 10 -
CamocrosiTenbHas paboTa CTy/IeHTa - 20 -
3auer - 30 -
Bcero 100

HaxkonureanHas cucreMa ounenuBanug mo 100-0ajabHo0M mKkaJje

YerpipexdaiibHas Cucrema
100-6annpHas BykBeHHasl mIKaJjia, COOTBETCTBYIOIIAS
CHCTeMa OLleHMBAHUSA . OLIEHMBAHUS
HIKAJ1a 100-0annbHOl mIKaJIe
JK3aMeHa 3ayera
OTnuyHO 90-100 A — OTIMYHO — TEOPETUYECKOE COJEp’KaHUE

Kypca OCBOEHO MOJHOCTBIO, 0e3 mpoOesos;
HE0O0XOIMUMBIE NMPAKTHYECKHE HABBIKU PAaOOTHI
C OCBOCHHBIM MaTepuajioM CHOPMUPOBAHBI;
BCE MPEyCMOTPEHHBIC porpamMmoit
0o0yueHHsT ydeOHbIC 3aJaHHs BBIMOJHEHEI,
Ka4eCTBO WX BBIMTOJHCHHS OIICHEHO YHCJIOM
0ayuIoB, OJIM3KMM K MAKCUMAIbHOMY

Xopo1io 83-89 B — oueHp Xopomo — TEOPETHUYECKOE
CoJIep)KaHHe Kypca OCBOEHO IIOJHOCTBIO, Oe3
npo0enoB;  HEoOXOMUMbIE  NPAKTHYECKHUE
HaBBIKK pabOTHl C OCBOCHHBIM MarepuajioM B
OCHOBHOM c(hOpMUpPOBaHBI; BCE 3aureHo
IPEyCMOTPEHHbIE IIPOrpaMMol  00y4YeHuUs
yqe6HHe 3aJaHusl  BBIIIOJIHCHBI, Ka4yC€CTBO
BBIITOJHEHNS] OOJIBIIMHCTBA W3 HHUX OILICHCHO
9HCIOM 0aiIoB, OJIM3KUM K MAKCHMAJIbHOMY

Xoporio 75-82 C — XOpomIo — TEOpEeTHYECKOe COJepKaHue
Kypca OCBOGHO TIIOJIHOCTBIO; HEKOTOpbIE
MpPaKTHYECKHEe HABBIKM pabOThl C OCBOCHHBIM
MaTepuaJoM C(HOPMHPOBAHBI HEIOCTATOYHO;
BCE MPEyCMOTPECHHBIC porpamMmoit
oOyueHHsT ydYeOHBIC 3aJaHHs BBINOJHECHBI,
Ka4yeCTBO BBIMOJHCHUS HU OJHOTO M3 HUX HE
OIICHCHO MUHUMAJBHBIM YHCIOM 0aJIJIOB,




HEKOTOpPBhIC BHJbl 3aJaHUU BBIMOJHEHBI C
olIuOKaMu

yIlOBJ'IeTBOpI/ITej'H;HO

63-74

D — ynOBNIETBOPHUTENIFHO — TEOPETUYECKOE
CoepXKaHUEe Kypca OCBOCHO YaCTHYHO, HO
npo0ensl  HE  HOCAT  CYHIECTBEHHOTO
XapakTepa; HEOOXOAWMBIE  NpPaKTHYECKHUE
HaBBIKK pabOTBHl C OCBOCHHBIM MarepuajioM B
OCHOBHOM  c(hopMHpOBaHBI;  OOJBITMHCTBO
HPEIyCMOTPEHHBIX HPOrpaMMOi  OOydYeHUs
y4eOHBIX 3aJlaHUH BBINOJIHEHO, HEKOTOPHIC U3
BBIIIOJIHEHHBIX 33JIaHUI COIepIKAT OIIMOKU

Y 10BIETBOPUTEIBHO

50-62

E - n[ocpeacTBEHHO —  TEOPETHYECKOe
COJICp)KaHHE Kypca OCBOGHO  YaCTHYHO;
HEKOTOPBIC MPAKTUYECKHE HABBIKU PA0OTHI HE
c(OpMHUPOBaHBI, MHOTHE IPEIyCMOTPEHHbIE
y4ueOHOIl mporpammol oOOy4YeHHs yducOHBIC
3aJaHusi HE BBINOJHEHBI JHMOO KadecTBO
BBITIOJTHEHHBIX HEKOTOPBIX M3 HUX OIICHEHO
YHCIIOM 0aJIJIOB, OJIM3KUM K MUHUMAJIBHOMY

HeynosnerBopuresnbHo

21-49

FX — HeyJ0BJIETBOPUTENBHO — TEOPETUUECKOE
COIepKaHWEe Kypca OCBOCHO YacCTHUYHO;
HE00XO0IMMbIE NPAKTHYESCKHE HABBIKH PabOTHI
c OCBOCHHBIM MaTepHantoM HE
c(hOpMHUPOBAHEI, OOJNBITHHCTBO
NPEIyCMOTPEHHBIX ~ y4eOHOW  IporpaMMoii
00y4eHHsI Y4eOHBIX 3aIaHHH HE BBIIOJIHCHO
a0 KayecTBO WX BBINOJHEHHS OLCHEHO
YHUCIOM 0aJlIOB, OJIM3KMM K MHUHHUMAaJbHOMY;
OpyU  JOTOJIHUTENIFHO  CaMOCTOSITENIbHOM
paboTe HaJ MaTepualoM Kypca BO3MOXHO
MOBBILIEHHE KauyecTBa BBITIOJIHEHUS! Y4EOHBIX
3aJJaHuiI

HeynosnerBopuresbHO

0-20

F — HeyIOBIETBOPUTEIBHO — TEOPETHYECKOE
coZIepIKaHUe Kypca HE OCBOCHO;
HEe0o0XO0IMMbIE NPAKTHYECKHE HABBIKH PabOThI
He c(opMHpPOBaHBI, BCE  BBINOJIHCHHBIC
y4eOHbIe 3aJaHUs CONlepKAT TPYObIe OIIUOKM;
JOTIOJTHATENBHAs CaMOCTOATeNbHAs paboTa
HaJl MaTepHalioM Kypca He IpHBEIeT K
KakoMy-1u00  3HAaYUMOMY  IOBBILICHUIO
KauecTBa BBIIIOJIHEHHUS YUECOHBIX 33 JaHUi

He 3auteno




2. KOHTPOJIBHO-ONEHOYHBIE CPEJICTBA

2.1. OueHo4YHbIE CPEICTBA TEKYLIEr0o KOHTPOJIS

IIpumep Tecra
Tect 1a
Honbepure K cymecrButejJbHbIM (1-10) cooTBeTcTByIOIIME UM
omnpeneaeHus (a- j):

1.economy a. the amount of money for which something can be bought or sold

2.finance b. a person or organization that buys and sells, especially shares or insurance

3.cost c. a country’s money supply, trade and industry

4.price d. money received from work done, or from money invested or property
owned

S.money e. money as a resource for business and other activities

6.broker f. the amount of money paid or charged for goods or services

7.exchange g. means of payment, especially coins and banknotes

8.market h. giving or receiving something in return for something else

9.employment |i. the place where people meet for buying and selling

10.income j. regular paid work

BHecuTe CBOM OTBETHI B TA0JIMILY:
1 2 BB P |7 R P |10

Tect 1b
IMonOoepute K cymecrBuTedbHbIM (1-10) cooTBeTcTBYHOIIHE UM
omnpeneiaeHus (a- j):

1.goods a. the act of doing business or carrying out a business deal

2.transaction |b. manufactured items or raw materials that are for sale

3.commerce |c. an organization that holds money, important documents and other
valuables in safe keeping, and lends money at interest

4.employer |d. a list showing how much you have to pay for services or goods

received
S.account e. the buying and selling of goods and services
6.bank f. the desire of consumers to obtain goods and services
7.bill g. a person or company that pays people to work for them
8.cheque h. an arrangement between a bank and a customer that allows
the customer to pay in and take out money
9.demand i. a printed form that you use to pay for something instead of

using money




10.supply j. the amount of something that is available to use or buy

BHecuTe CBOM OTBETHI B TA0JIHILY:
1 2 BB IS 1617 B |9 10

Tect 1¢
IHonGepute k cymecTBuTeabHbIM (1-10) cooTBeTCTBYOIIME MM ONIPEAeIeHUsA

(a- ):

1.consumer |a. a position of regular paid work

2.job b. an amount of money that a business organization has to spend on
something

d.inflation  |c. a person who buys goods and services for his/her own use and not
resale

4.industry |d. a continuing increase in the prices of goods and services

S.Joan e. the production of raw materials and goods

6.credit f. an amount charged for money borrowed

7.interest g. a sum of money paid into a bank or savings account

8.expense h. money or property used to produce wealth

9.deposit i. an arrangement with a shop, bank, supplier etc to buy something
now and pay for it later

10.capital j. money borrowed from a bank, financial institution, person etc on
which interest is usually paid to the lender until the loan is repaid

BHecure cBOM O0TBeTHI B TA0JIMILY:

I 2B KB P B P |10

2.2. OueHO4YHbIE CPECTBA /sl IPOMEKYTOYHOM aTTeCTAlluN
IlepeyeHb BONPOCOB K 3a4eTy

1. What is business communication, and how does it differ from everyday
communication?

2. What are the key skills necessary for effective business communication?
How do cultural differences influence business communication styles?
What are some effective networking strategies for business events?
How does non-verbal communication play a role in a business context?
What steps should you take to prepare for a business meeting?
What questions should you ask when meeting a new business partner?

Nownsew



8.

What are the main formats of business communication (e.g.,

correspondence, meetings, presentations)?

9

What are the key stages of conducting a business conversation?

10. How can you effectively conclude a business meeting?

11. What are the essential elements of a successful sale?

12. What persuasion techniques can be utilized during the sales process?
13. How important is understanding customer needs in the sales process?

14.
15.
16.
17.
. What role do online sales play in modern business?
19.
20.

18

21

22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.

markets?
44
45
46
47
48
context?
49

How can you prepare an effective product presentation?
What are the main stages of the sales funnel?

How can customer feedback be used to boost sales?
What are the differences between B2B and B2C sales?

What methods can be used to evaluate sales effectiveness?

How can you handle customer objections during a sale?

. What are the main stages of developing a new product?

What key factors determine a product's success in the market?

How does market research contribute to product development?

How can SWOT analysis be utilized to assess a product?

What positioning strategies can be employed for a product?

What is the role of packaging and branding in product marketing?
How can you test a product before launching it in the market?

What are the main aspects of product pricing?

How can social media be used to promote a product?

What metrics can be used to evaluate a product's success?

What are the key components of a business financial report?

How do financial statements help in decision-making?

What is the importance of budgeting in business management?

How can financial ratios be used to assess a company's performance?
What are the differences between fixed and variable costs?

How does cash flow management contribute to business success?
What role does financial forecasting play in business planning?

How can businesses effectively manage their debt?

What are the main sources of business financing?

How do interest rates affect business investments?

How do cultural differences impact international business communication?
What are the challenges of operating in a global market?

How can businesses adapt their strategies for different international

. What role does technology play in global business communication?

. How do trade agreements influence international business operations?

. What are the implications of globalization for local businesses?

. How can companies address ethical concerns in global business practices?

. What is the significance of corporate social responsibility (CSR) in a global

. How do language barriers affect international business negotiations?



50. What strategies can businesses use to manage cross-cultural teams?

51.How can businesses leverage technology to improve financial
communication?

52. What are the advantages and disadvantages of international financial
markets?

53. How can financial metrics be wused to evaluate global business
performance?

54. What are the ethical considerations in financial reporting for global
companies?

55. How can cultural differences influence financial decision-making in
international contexts?

56. What role does negotiation play in securing international financing?

57. How can businesses effectively communicate financial risks to investors?

58. What are the trends in global financial regulations that businesses should be
aware of?

59. How can businesses balance profitability with social responsibility in a
global market?

60. What skills are essential for effective financial communication in an
international environment?

61. What are the trends in global financial regulations that businesses should be
aware of?

62. How can businesses balance profitability with social responsibility in a
global market?

63. What skills are essential for effective financial communication in an
international environment?

64. How can businesses prepare for economic fluctuations in global markets?

65. What is the impact of currency exchange rates on international business
transactions?

66. How can companies utilize financial analysis to mitigate global risks?

67. What strategies can businesses employ to enhance their financial resilience
globally?

68. How can effective communication improve stakeholder relationships in
financial matters?

69. What are the common pitfalls in financial communication for multinational
corporations?

70. How can businesses assess the financial health of potential international
partners?



